RIDGELAND AREA MASTER PLAN VISION AND GOALS

VISION AND GOALS

INTRODUCTION
Community commitment to the planning process is tested in the
visioning and goals-setting step. Community participation is crucial
to the success of this part of the planning process. It requires that
community members dedicate some part of their busy lives to
gathering at meetings and working together to express common
desires.
In essence, the planners construct a portrait of the community,
as it exists so that realistic decisions can be made about the future.
The assessment provides an evaluation of the existing conditions
when compared to:
Other Successful Communities
Best Planning Practices
Regional Influences
Future Trends
Visioning and goal setting requires meaningful community
participation. Community ideas are gathered at open community
meetings, interviews, and via an interactive web site established for
this purpose. Of vital importance, the identified vision and goals
will be used to guide the direction and emphasis of the rest of the
master planning process.

COMMUNITY VISIONING MEETINGS
A series of community visioning meetings were held in the City of
Ridgeland during the week of February 26 through March 2, 2007.
The purpose of the meetings was to allow residents and business
owners an opportunity to offer their thoughts about issues under
consideration in the Ridgeland Area Master Plan. The meetings were
open to the public and were held in the new facilities of Ridgeland
High School on Sunnybrook Road.
Open meetings were held on Tuesday and Thursday evening and
Thursday morning. A special meeting was held on Friday with the
eleventh grade Ridgeland High School Ambassadors. In addition,
two roundtable meetings were held, one on Wednesday with area
bankers, and one on Thursday with area developers to hear their
thoughts and to solicit their financial and civic support for the
planning process.
In addition to the visioning meetings, input data was also retrieved
from the rampupridgeland.com web site.
During the community meetings, participants were asked to
review the inventory and analysis presented by the planners and
then respond to a series of inquiries. Four break out groups
were organized around the four essential elements of sustainable
communities - Education, Economic Development, Infrastructure,
and Livability - and were asked to join in a conversation to discuss
three topics:
- The adequacy of current City efforts to provide a balanced
community with high quality of life.
- Investment priorities within the Economic Development, Education,
Infrastructure and Livability elements.
- Respond to a series of questions about the positive and negative
elements of their City.

A spokesperson from each break-out group was then tasked with
reporting the results of their discussion. Many common issues
and concerns were reported and recorded and, combined with
the results from the online survey, which formed the basis for the
Community Goals for the Master Plan.
After all the data was collected and analyzed, the planners
prepared a summary of findings and proposed planning goals
derived from the results. These were presented to the RAMP
Steering Committee for review, revision and approval. The Steering
Committee then presented the goals to the Mayor & Board of
Aldermen for adoption.
The following pages provide a summary of this process and an
analysis of the adopted Community Goals.
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ADEQUACY
In the web survey, participants were asked to review the inventory
data and mapping in order to give more informed opinions to the
survey.
Participants were asked to rate the adequacy of the City’s
Infrastructure, Education, Economic Development, and Livability assets.
This was the most generalized input requested. The ratings come
exclusively from web participants because, for time considerations,
this rating was not included in the community sessions.

WEB ADEQUACY
SUMMARY

Totally
Inadequate

Inadequate

Mediocre

Adequate

Excellent

RANKING

INFRASTRUCTURE

1

6

12

21

3

17

EDUCATION

1

2

8

15

17

29

LIVABILITY

0

2

6

21

12

31

ECONOMIC DEVELOPMENT

0

2

3

27

10

35

TOTALS

2

12

29

84

42

Among individual elements:
Participants feel like the City is doing the best job of Economic
Development, and needs to do a much better job of
Infrastructure. Both Education and Livability received fairly
high marks.
These adequacy ratings indicate that Infrastructure needs
the most attention, followed by Education, Livability, and
Economic Development in that order.

The summary (shown at right) can be analyzed as follows:
Considering all four elements:
- 50% think the City is doing an adequate job
- 25% think the City is doing an excellent job
- 17% think the City is doing a mediocre job
- 7% think the City is doing an inadequate job
- 1% think the City is doing a totally inadequate job
Removing the mediocre:
- 75% think the City is doing well
- 8% think the City is doing poorly

Some notes of interest:
1. The City is currently allocating extensive resources to
infrastructure improvements to the transportation system and
sanitary sewer system. This work progresses slowly and causes
surface complications that may contribute to the totals.
2. Public schools in the City face an image problem that is
contradicted in many cases by school performance. Investment in
school facilities has not been a problem.
3. Livability issues rated quite highly in this ranking, but were
mentioned frequently as needing to be improved in other formats.
4. The city is definitely seen as being pro-business.

Rampupridgeland.com
The City of Ridgeland felt that in order to allow as many people to participate in the visioning and goals setting process of the Master
Plan, a web site should be established to allow participation from home and work. The web site was linked to the City’s web site and
includes a great deal of information about the planning process, meeting schedules, planning schedules and facts about the Master Plan.
Working with web developers and the planners, the site included an interactive survey which required that users review the inventory
information before offering their opinions on the future of the City. Plan Goals were posted for review as well as draft plans, schematic
drawings and the finalized Master Plan. The site will be maintained after completion of the plan and will be used to show progress with
implementation of projects, programs and policies proposed by the plan. It will also be used as a positive marketing tool for the City in
attracting new residents and developers.
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RAMP COMMUNITY VISIONING

INVESTING SUMARY
Infrastructure Investments:
1. Roads
2. Drainage
3. Water and Sewer
4. Communications
5. Hardscape, landscape, irrigation and lighting
6. Keep things in tip top shape
7. Better Drainage
8. Community center
9. Green Space
10.Other unspecified
11.Need park on west side of 55
Education Investments:
1. Public Schools
2. Libraries
3. Continuing Education
4. Workforce Training
5. Scholarship opportunities to top students
6. Police & Fire
7. Other unspecified
8. Physical education/fitness
9. Promotions
Economic Development Investments:
1. Business Environment
2. Affordable Housing
3. Job Creation
4. Marketing and Promotion
5. Entrepreneurship Opportunities
6. Parking
7. Youth Center for teens
8. Hwy 51 Redevelopment
9. Other unspecified
10.Preservation of trees and green space
Livability Investments:
1. Image
2. Public Safety
3. Environments
4. Cultural Arts
5. Parks and Recreation
6. Overlay development and planning enforcement of plan
7. Enforce litter control
8. Change to underground powerlines
9. Other unspecified
10.Police/Fire
11.Preservation of historical importance, Old Agency, Reservoir

INVESTMENT
Participants in the community sessions and the web survey
were asked to divide a symbolic sum of $400.00 between the four
elements ($100.00 each), and to indicate where within the elements
they would invest. This exercise adds specificity by showing what
parts of each element need the most improvements according to
participants. The summary (right) is recorded by element and then
by amount of overall investment.
The greatest total investments were made in the Livability
element with the other three closely following.
Livability ------------------------- $10,305.00
Infrastructure ------------------ $10,270.00
Education ------------------------ $10,190.00
Economic Development ---- $10,160.00
The closeness can be explained by the fact that most people
allocated exactly $100.00 to each element. The disparity can be
explained by the fact that some allocated more funds to some
elements and less to others.
When listed and ranked by individual components, the results
list the top 15 components in terms of investment priority. They
include:
Five Infrastructure components including the top investment
category: Roads.
Four Education components including the second most valued
investment: Public Schools.
Five Economic Development components, the top one being:
Business Environment.

March 29, 2007
10270
4923
1894
1558
1580
100
50
50
25
50
30
10
10190
4660
2730
1490
1135
110
25
30
5
5
10160
3155
2105
1280
1160
1640
670
100
10
35
5
10305
2705
2405
1670
1515
1515
130
50
50
25
15
25

Five Livability components, the top one being: Image
Some notes of interest:
1. Roads and public schools, by far, attracted the most
investment. It should be noted that city and county leaders have
already begun responding to this call with major street, sewer and
educational facility investments.
2. One question for consideration is: Understanding the
current investment levels, should the community continue to
invest heavily in these categories?
3. According to other information included in web and
community session comments, the high investment total in the
business environment category may express a concern about
image rather than a concern about the city having an anti-business
environment. Adding just half of this investment total to the image
category would raise the image component to the highest ranking.
This would also drop economic development out of the top ten
investing categories, confirming the opinion that the city is already
seen as being very pro-business.
4. Affordable housing, or more accurately, starter homes for
young families, ranked higher in investment than was anticipated.
This may indicate the need to develop a better understanding of
this terminology before planning concepts are developed.

Overall Investment Priorities - Top 20
Roads
Public Schools
Business Environment
Libraries
Image
Public Safety
Affordable Housing
Drainage
Environment
Entrepreneurship Opportunities
Communications
Water and Sewer
Cultural Arts
Parks and Recreation
Continuing Education
Job Creation
Marketing and Promotion
Workforce Training
Parking
Overlay development and
enforcement of plan.

INFRA
EDU
ECODEV
EDU
LIVABILITY
LIVABILITY
INFRA
INFRA
LIVABILITY
ECODEV
INFRA
INFRA
LIVABILITY
LIVABILITY
EDU
ECODEV
ECODEV
EDU
ECODEV
INFRA

4923
4660
3155
2730
2705
2405
2105
1894
1870
1640
1580
1558
1515
1515
1490
1280
1160
1135
670
130
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RAMP COMMUNITY VISIONING

COMPOSITE SUMMARY RESPONSE CATEGORIES

March 29, 2007

Atmosphere:
Parks, Trails, Reservoir,
Neighborhoods, Small Town Feeling,
Mixed Use, Balance, Cleanliness, Family Based

272

Quality Development:
Neighborhoods, Commercial,
(Restaurants, Shopping, Northpark Mall),
Housing Choices, Highland Colony Parkway,
Harbor Walk, Hwy 51 Upgrade, Code Enforcement

232

Proximity/ Convenience:
To Jackson, Madison, Shopping, Arts and Culture,
Entertainment, Connectivity, East-West Ridgeland

164

Identity:

101
Need for Image, Need for Town Center,
Hwy 51 Renovation

COMMUNITY QUESTIONS
The visioning and goals questions generated the most input. It
was also the most diverse input and required the most post datacollection analysis. The purpose of the questions was to reveal
the assets most valued and the issues most important to the
residents of Ridgeland. Community session participants responded
to seven questions while web participants had the opportunity
to respond to ten questions. Also included in the analysis of the
responses were data compiled from meetings with Ridgeland High
Ambassadors, area bankers, and area developers. Later, when the
opportunity to provide input via the web site was terminated, those
responses were also added to the data.
The process of recording and analyzing the data included
organizing all the comments gathered at the community meetings
and listing them by question. Some responses indicated existing
assets that are highly valued by the community. Other responses
indicated issues that the community expressed as a strong need.
Similar answers (answers with similar intent) were grouped
together creating a preliminary tally of most frequent answers.
The most frequent answers were reviewed and grouped together
by broad categories to create a composite summary of response
categories.
The categories were ranked by two factors:
- How often they were mentioned as important
assets to the community
- How often they were mentioned as important
needs for community improvement.

Safety:
By organizing planning directives around these conclusions, we can assure that important
assets will be preserved and their qualities distributed throughout the community, and
that the most important needs will be addressed to reinforce the existing assets.
Some notes of interest:
1. The top three categories are all composed of approximately equal parts asset and
need. Residents appreciate these existing assets but also express some concern about
their permanence. They appreciate the wooded areas, wildlife, open spaces, and small
town character but worry that continued development may threaten this quality. They
appreciate the high quality development but worry that some areas are being allowed to
decline. They appreciate the convenience of location but are concerned that growth will
diminish their access.

97
Great Police and Fire

Schools:

78
Great Schools, Community College

Heritage:

78
Natchez Trace Parkway, Cultural Assets, Library,
Art Gallery, Historical Association, Need for more

Great Leadership:
Progressive, Accessible, Cooperative

52

2. The fourth category expresses a strong need to establish a strong and visible identity.
Fortunately, the need for image establishment and improvement is also imbedded within
the first three categories.

Affordable Housing:
Need for Starter Homes, Fewer Rentals

51

3. The fifth, sixth and eighth categories all reflect strong assets that affirm the
investments made in these areas in recent years. It should be noted that public schools
and public safety both ranked in the top ten of investment totals and thus indicates that
continued attention to these assets is strongly desired. It could also be said that great
leadership has led the way to these past investments and is another asset that should be
preserved into the future.

Great People:

17

4. Moore Planning Group evaluates any public investment in terms of its performance
in three areas. In order, they are--safety, function, and aesthetics. Does it improve safety
for the users? Does it improve the function in terms of use, efficiency and sustainability?
And lastly, does it add to the beauty of the community? Because of good investment
decisions made by Ridgeland leadership over the past several years, the community
is safe which allows us to now focus on function issues -- connectivity, access, quality
development-- and on aesthetics -- identity, image, and atmosphere.

Great Churches:

9

Hospital:

6
Need for Hospital

Retiree Communities:
Need for

4

Annexation to the West

4
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Goal 1
To improve the relaxed, small-town atmosphere of Ridgeland
with an emphasis on conservation, and expansion of parks,
trails and open space.
Map of Ridgeland showing existing and potential greenspace assets. Includes existing parks, floodways, Natchez
Trace and undeveloped wooded areas, parts of which could be preserved to create green linkages.

COMMUNITY PERCEPTION

REALITY RESPONSE

Ridgeland residents expressed a deep appreciation for the
“small-town atmosphere” of their City that they experience
through the friendliness of the people, close-knit neighborhoods,
strong faith communities, easy access to city leaders, schools and
amenities, safety, and the abundance of wooded, natural areas and
wildlife. They stated that this feeling was reinforced by the presence
and easy access to the Natchez Trace Parkway, the Ross Barnett
Reservoir, and the City’s high-quality parks and trails.

Ridgeland is no longer the sleepy little country town it was
fifty years ago. The northward growth of Jackson has met the
southern boundary of Ridgeland. While this has a positive impact on
commerce and the economy, it also brings a taste of some big-city
problems like increases in traffic and crime. Ridgeland will have
to be ever vigilant to avoid being engulfed by the pressures of the
capitol city and must manage the form and quality of continued
growth in order to preserve its character.

They feel that this atmosphere is an important asset that attracts
people from surrounding communities and provides a high quality
of life to residents. It also attracts investment in high-quality
residential, business and retail development. Some fears were
expressed that too much development could, and to some degree
already has, endangered the small town feeling as experienced
through traffic problems and loss of open space.

While the City of Ridgeland is somewhat visitor-friendly --boasting
many hotels, restaurants, and shopping opportunities-- the smalltown feeling is not so easy to find. Clustered along busy commercial
corridors, these facilities offer few amenities even though they are
generally much tidier and better-maintained than one might see
in other cities. The absence of sidewalks and trails in visitor areas
leads to a reliance on the automobile, which tends to dilute the
small-town character and adds to traffic congestion.
Fortunately, the City still has an ample amount of open space and
wooded areas which compliment the parks and protected natural
areas nicely. They are, however, disappearing fast as residential
and commercial developers hustle to take advantage of market
opportunities and the desirable demographic offered by the
Ridgeland area.

OPPORTUNITY RESPONSE
What are the opportunities to accomplish this Goal that can be
identified in the Master Plan?
I.1 Protect existing neighborhoods from “commercial creep” and
associated traffic problems.
I.2 Require that open space considerations be a factor in evaluating
all new developments within the city and in annexed areas and
strengthen the existing Tree Ordinance designed to protect existing
vegetation.
I.3 Develop recommended conservation easement areas within the
city and in the Additional Study Area designed to protect remaining
open space/wooded areas as recreation spaces, wildlife habitat, and
flood control.
1.4 Explore opportunities to create strong connections between
community education assets and infrastructure, economic
development and livability assets.
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Goal 2
To insist only on high-quality residential and commercial
development reinforced by stringent code enforcement and
redevelopment initiatives for declining areas.
Map of Ridgeland depicting areas where quality issues - both positive and negative have been identified. Poor
quality that negatively affects the City is concentrated in Southeast Ridgeland and along Highway 51.

COMMUNITY PERCEPTION
Ridgeland residents are very proud of those parts of their city
that display high-quality development. This includes residential
neighborhoods, shopping venues, parks and public spaces of all kinds
(examples mentioned include Highland Colony Parkway, Northpark
Mall, Olde Towne area, city parks and numerous residential
neighborhoods). Residents realize that property values are very
sensitive to the quality of surrounding development and wish to
maintain high standards.
They also understand that poor-quality development, both old
and new, can have an adverse affect on property values. They worry
that declining areas project a poor image of the city and generate
a variety of social problems such as high crime rates and resultant
negative impact on public schools. There is a perception, due to
the deteriorating conditions in some parts of the city, that stronger
codes and code enforcement are required to bring declining areas
back to current standards. The greatest concern seems to be on
the negative impact of rental properties that include apartments and
single-family dwellings. There is considerable suspicion that smaller,
moderately priced housing units will attract a host of problems with
little benefit.

REALITY RESPONSE

OPPORTUNITY RESPONSE

In most cases, the perception of the residents is accurate. Some
isolated parts of the city are in a state of decline and are having a
negative impact on the quality of life overall. Other areas, along the
edges of the declining parts, could be said to be in transition. They
could easily join the declining areas due to negative influences and
diminishing property values. It is critically important to stop the
decline before the transition areas are affected. However, in reality,
the City of Ridgeland has recently placed an increased emphasis on
code enforcement that will require some time to show results.

What are the opportunities to accomplish this Goal that can be
identified in the Master Plan?

Broad renovation and revitalization of older development, both
residential and commercial, is a complex issue. Its viability is
dependent upon market forces, property costs, and the willingness
of property owners to participate. The City has also been
proactive in this regard. An attorney may need to be retained to
begin investigating the establishment of a redevelopment authority
that could connect the City’s plans for the future with interested
developers and investment vehicles.
Analysis of the region along with input from the development
community points to the concern that Ridgeland’s brisk commercial
growth may soon surpass its market unless new areas are opened
to residential development. The tendency for residential property
owners to seek commercial zoning status makes sense from an
investment point of view. Ridgeland must, however, carefully weigh
the consequences of impact to adjacent residential areas and market
forces. High-quality residential growth should be considered as a
priority, including medium-priced housing for first-time home buyers
and new families.

II.1 Expand Jackson Street Overlay District to expand the high
quality development emerging on Jackson Street to other areas.
II.2 Create I-55 Overlay District to establish high quality standards
to guide development along the east side of the I-55 corridor.
II.3 Create redevelopment overlay districts for declining areas,
especially in Southeast Ridgeland apartment complexes and in
shopping areas.
II.4 Review and revise existing code and code enforcement tools, as
necessary.
II.5 Review and make recommendations for proposed Northpark
Shopping District overlay.
II.6 Prevent rezoning that negatively affects property values of
surrounding properties.

31

RIDGELAND AREA MASTER PLAN VISION AND GOALS

VISION AND GOALS

32

Goal 3 -

To preserve, improve and take advantage of
Ridgeland’s convenient access to the surrounding communities
while improving internal connectivity and ease of movement.

Map of Ridgeland’s primary connectivity assets. Depicted are interstates, primary and secondary arterials and
suggested pathways for future roads.

COMMUNITY PERCEPTION
Ridgeland residents have a great appreciation for the easy
access they have to community assets within the city as well as
in surrounding communities. Many work in Jackson while others
frequent the social and cultural offerings of the Capitol City.
Ridgeland’s location on I-55 provides a short commute to Jackson,
Madison, Canton as well as more distant points north and south.
I-220 provides easy access to destinations to the east. The Natchez
Trace Parkway offers an appealing alternative to those who choose
a more leisurely drive northwest and southeast.
Residents expressed, however, some concerns about the difficulty
of moving around within their own city. Commuters contribute
to considerable traffic delays in the morning and afternoon hours
especially on County Line Road, Lake Harbour Drive and Jackson
Street. Residents also complained about the shortage of eastwest connections across the interstate that could link the growing
residential areas with existing shopping and services.
Finally, with regard to non-vehicular connectivity, citizens
applauded the City’s commitment to bicycle trails and strongly
support efforts to expand the existing trail system. A desire for
more sidewalks was also expressed both within the neighborhood
setting as well as within shopping areas especially in more densely
developed areas.

REALITY RESPONSE

OPPORTUNITY RESPONSE

Ridgeland has excellent access to many areas via the interstate.
Until recently, the interstate has offered all of the advantages with
few problems. This is subject to change in the near future. The
addition of service roads from Jackson Street north will impact
the way Ridgeland relates to the freeway. Development guidelines
should be adopted to preserve the quality of experience within the
City.

What are the opportunities to accomplish this Goal that can be
identified in the Master Plan?

Internal transportation connectivity, including the east-west
issue, are well understood by City transportation officials. Work
is currently underway on a variety of road widening and upgrade
projects in accordance with the City’s Transportation Plan - East
County Line Road, Highway 51, Lake Harbour Drive and others.
The plan includes two new east-west connections. In north
Ridgeland, Colony Park Blvd will be an extension of McClellan from
Highway 51 across the interstate to Highland Colony Parkway. In
south Ridgeland, plans call for extending Lake Harbour Drive from
Highway 51 across the interstate to Highland Colony Parkway.
These projects are long-term efforts requiring considerable time and
resources. The good news is that many are currently underway and
the improvements will result in major advances in the near future.
Non-vehicular connectivity is also planned in conjunction with
many of these roadway improvements through the addition of
bicycle trails along Lake Harbour Drive and sidewalks along
Highway 51. Expanding trails and sidewalk connectivity within the
city, between parks, recreational areas, schools and neighborhoods
should be included in any new planning and development projects to
strengthen this component.

III.1 Recommend additions to the transportation plan that improve
connectivity within the city, especially road extensions in
the Northeast Unit, through streets in the Northwest and
Southwest Units, and a comprehensive street plan for the
Additional Study Area.
III.2 Identify opportunities to expand trail systems and linkages
to and through open space corridors. Priorities should be
on linking existing and proposed destinations such as parks,
schools, shopping areas, and densely populated neighborhoods.
III.3 Develop a sidewalk plan for retrofitting older neighborhood
with sidewalks with connections to trails and other community
facilities.
III.4 Adopt a policy to acquire additional R.O.W. for all new road
and utility projects which will permit additions to pedestrian
and bicycle trails.
III.5 Investigate the potential for a public/private Ridgeland innertransit system to reduce pressure from roadways and provide
transportation options to destinations within the City.
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Goal 4
To establish a strong identity through the development and
implementation of a city-center complex and a positive image
that communicates the true character of our city.

Map of Ridgeland depicting major image corridors and gateways

COMMUNITY PERCEPTION

REALITY RESPONSE

OPPORTUNITY RESPONSE

According to residents, Ridgeland seems to be suffering from the
condition cited below:
“With the advent of strip and regional centers in the past half
century, the habitat for community functions--a mix of retail
and public spaces that created a setting for repetitive chance
encounters--was lost. Especially in the suburbs, people are
beginning to feel that their communities suffer from the “Tin Man”
syndrome--they have no heart.” Charles Lockwood, “Retrofitting
Suburbia”, Urban Land, (July, 1998): 50-55.

The lack of identity problem is not unique to Ridgeland. Like
many other communities that grew as suburbs to large metro areas,
it faces significant challenges to establishing a unique identity and
image. Even without an in-tact historic core for precedence, the city
does have a number of unique assets from which to draw inspiration
-- the heritage of the Natchez Trace, the beauty of the Ross Barnett
Reservoir, the vibrancy of the commercial and shopping sector, the
quality and capacity of its parks and recreation programs, its family
orientation, to name a few.

What are the opportunities to accomplish this Goal that can be
identified in the Master Plan?

Individual neighborhoods have a distinct character and quality that
is appreciated by residents. Schools and parks serve as important
gathering places, but the consensus seems to be that the city-atlarge lacks an identifiable image or identity. Furthermore, residents
expressed a desire to see the establishment of public space that
can serve as the “core” or heart of the community -- a place that
serves as the primary gathering place for community events while
expressing the quality of the community to the outside world.

Establishing a recognizable identity will require attention to
two main areas -- image and content. Image enhancement can be
accomplished through adoption and enforcement of codes that can
affect the desired identity, and through the physical form of public
works (streetscapes and the general public realm, gateways, public
buildings, parks, drainage features, etc.). The content should be
closely aligned with the existing assets, skills, and character of the
community. It will require public-private cooperation and the active
support of the community.

The area most frequently mentioned as needing image
enhancement was the Highway 51 corridor. Older developments
in disrepair, industrial development, and a general lack of continuity
were the most serious concerns. Being a principal artery of the
city, residents are concerned with the image that is presented to
travelers and visitors to Ridgeland who travel Highway 51.

Regarding the “city center” idea, Ridgeland does seem to be like
the Tin Man in the Wizard of Oz. The city functions well and is
charming and friendly, but it lacks that certain something. Creating
a “city center” for Ridgeland could be the catalyst for establishing
the all-important “sense of place” required for successful image and
identity formation.

IV.1 Identify enhancement opportunities at all city gateways and
corridors and initiate improvement program.
IV.2 Explore opportunities to develop a City Center which should
include a city services complex, community meeting space, cultural
center, community open space and other amenities and services. This
facility should set the tone for other public and private development
in the City with regard to “image making” and the branding of
Ridgeland.
IV.3 Develop recommendations for design guidelines for the
Highway 51 corridor.
IV.4 Explore possibilities to do enhancements along the I-55
corridor including tree plantings and other low-maintenance
plantings.
IV.5 Implement revisions to the sign ordinance restricting placement
of billboards and other forms of intrusive outdoor advertising.

33

